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OVER 40 YEARS OF INDUSTRY INSIGHT REACHING MORE
THAN HALF A MILLION ACROSS INDUSTRIES

Bobit Business Media belps you get the
information you need to make better
marketing decisions. We strive to provide you with
competitive advantages:
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» We've got the people: Utilizing internal industry experts and a
database of comprehensive external contacts.
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* We've got the know-bhbow: Activating our own in-house innovative
market-intelligence team to solve
your research queries.
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D)

» We've got the technology:
Executing cutting-edge surveys,

. L. How do you rate the factors
I’CpOI‘ tS, statistics and recommenda' influencing your final selection?
tions you can put into action. '
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FREE WH'TE PAPER' —Ask about receiving a copy of our own Bobilovich study conducted across all business markets. This
study addresses readership preferences and habits amongst nearly 2,000 business professionals in each of our varied industries.

For a FREE copy of the Bobilovich white paper in your specific market—please e-mail
research@bobit.com
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you know what's most important to your
I customers?

—Market Potentials Assessment

Sometimes we think we know what our customers want, but we're not sure.
Assumptions in the marketplace can often lead to misguided marketing. With this study,
you'll discover key preferences to highlight in marketing collateral. You'll reach more
potential customers with a marketing message that assures them your company can

meet their most critical business needs.

ou test the effectiveness of the message you're sending?

—Branding Awareness Analysis

How can you tell how well your ads are working? Ads that are attention getting, believ-
able and informative create a lasting impression on the potential customer. Consider a
branding awareness analysis to learn what works best for your target market and tailor

your ad for maximum impact.

s your brand stack up in the marketplace?

—Competitive Analysis

‘What do your customers think of your product/service? What do they think of your
competition? If you don't have 100% market share, you'll want to consider this study to
help measure the perceived view of brands in your category. We can even benchmark
your current customer base with an over all industry panel to find any misperceptions

about your brand.
ou address specific concerns related to your market?

—Custom Research Projects
Remember! Our research experts are on call to help you with custom studies to suit
your specific research needs. We can work with you to develop customized research

based on details relative to your target audience.

Bobit Business Media adheres to the American Business Media's Code of
Professional Research Ethics and Practices, in furtherance of its goals to foster
high standards of media ethics and practices for the conduct of market research.

AMERICAN
BUSINESS MEDIA

PARTIAL CLIENT LIST

AAMP

Adrian Steel

Alcoa

Alpine

American Car Care
Centers

Audiovox

AutoZone

Barloworld

Blackmore

Blitzaudio

Bridgestone

C.I.LW.M.B.

Cadillac

CEIl

Chevrolet

Clarion

Comdata

Corporate Claims
Management

DELTED

DaimlerChrysler

DaimlerChrysler
Business Vehicle
Finance

DaimlerChrysler
Service Contracts

DelNat

Directed Electronics

Donlen Leasing

Driveitaway

Emkay

Enduratex

Essen

EZ Flow

Falken Tires

Federal

Fleet Response

Fleetcor Technology

Ford Motor Company

Fuzion
GE Capital

GM Alternative Fuels

GM Fleet &
Commercial

GMAC

GMC Truck

Goodyear

Hankook Tires

Hiniker

Honda

lconTV

International Trucks

Kenda

Kendell

Kumho

LeasePlan

Lightning Audio

Mastercard

Maxxis

MB Quart

Memphis Audio

Mercedes-Benz

Merchant Leasing

Michelin

Mitas

Mohawk Resources

Monroe

Napleton

Networkcar

Nissan

Nokian

OnStar

Orly

Pacific Pride

Pep Boys

Pirelli

Petersen
Industries

PHH

Piedemont

Price Weber

Pyle Audio

Rockford Fostgate

Rosen

Sally Hansen

Scosche

SnugTop

Subaru of America

Sutton Leasing

Tirestars

Toyo Tires

Toyota

Ultea

Uniroyal

Volvo

Wright Express

Yokohama
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Client Consultation
If you are interested in learning more, feel free to contact Bobit Business Media Research Services. We will work with you

to develop a research plan of action. Many times we are able to provide a turn-key solution to your specific research needs.

Questionnaire Development
Through our conversations, we'll develop a questionnaire tailored to your specific needs and submit it to you for review

and modification.

Survey Deployment
We will conduct the survey and reach your audience in the most effective ways possible.Whether it is through the Internet,

direct mail, fax, or e-mail, we will take care of reaching respondents based on your choice of methodology.

Process/Tabulate/Analyze the Data
The information that is collected will undergo a stringent data cleansing and analysis by our research experts.We handle all

of the details related to the processing and tabulation of the data collected for your study.

Report Generation
A customized report will be given to you with a full assessment of the research project.The information received will enable

you to have a comprehensive understanding of the responses we received and what they mean to your marketing strategies.

Client Presentation
Your customer service representative will present your results to you and offer you additional solutions we can provide as

your marketing partner based on the results.
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Bobit Business Media Phone: 310.533.2400
Research Services Team Fax: 310.533.2506

3520 Challenger Street research@bobit.com
Torrance, CA 90503
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